
One Page Social Media Plan

Who and Where Are Your Best Customers?

What Are Your Goals?

Define Your Voice What’s your brand personality? You are what you talk about?
WHY? Why would your target really care about following & connecting with you regularly?
Content Strategy Who will do it? When will it be done? Where will you participate? What will you talk about? Remember WWBRD and TIPPO (timeliness, importance, proximity, prominence, oddity)

WHO:

WHEN:

WHERE:

WHAT:

Engage: Listen-Engage-Repeat. Locate Your Birds. Who should you be running around with? Find them and connect-follow-Like.
Measurement Identify metrics used to measure success.
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